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PROBLEM 
NASA brand recognition
does not equate support for 
agency program and projects



IMPROVES DAILY LIFE 

STIMULATES THE 
ECONOMY BUILDS BRIDGES

FOSTERS SMALL 
BUSINESSES

INSPIRES

WHAT’S 
NEEDED

NASA…

Messaging framework 
for how the agency talks 
about its value. 
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DESIRED 
OUTCOMES
• Cultivate new NASA advocates

• Foster new and unexpected 
partnerships

• Strengthen opportunities for 
more funding
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NASA inspires the next 
generation of scientists, 
engineers, and explorers.

• Office of STEM Engagement

• NASA internships 

• Academic partnerships
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NASA improves 
everyday life on Earth.

• Our unique mission benefits everyone in 
big and small ways

• NASA spinoffs

• Applied Earth sciences

• Space station benefits to humanity
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NASA stimulates the 
economy.

• Dollars for space exploration are 
spent right here on Earth

• Every state plays an important role 
in the space program

• 2019 Economic Impact Report

• Local contracts, grants, and 
partnerships
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NASA fosters innovation 
among American small 
businesses.
• Varied technology investments give the 

U.S. a competitive advantage 

• Small Business Innovation Research / 
Small Business Technology Transfer

• Office of Small Business Programs
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NASA builds bridges across 
government and with other 
countries.

• Office of International and Interagency Relations

• Global diplomacy 

• International agreements for scientific research 
and technology development 

• The space station is the largest peacetime 
multinational effort in history
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AUDIENCES
• Decision makers
• Partners (existing and potential)
• New audiences
• Niche, extremely targeted audiences
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WAYS WE ALREADY 
DEMONSTRATE VALUE
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THEMED CAMPAIGNS
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“Coleman is a religious man who has been building corn 
mazes for over two decades on a farm that he and his 
wife, Donna, bought initially to run as a dairy. For no 
reason he could trace the origins of, Coleman explained, 
he had viewed NASA with derision. As an example of 
government waste. Until one night late last year.

“‘I was wrong,’ he said. ‘Dead wrong. NASA benefits 
every living person on this earth.’”

LOCAL EVENTS
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TIMELY STORIES
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• Value of NASA talking points
• Speaking circuit for senior leadership
• Case studies 
• NASA Helps video series
• Value of NASA webpage special

TOOL KIT DELIVERABLES
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